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78% of exhibit hall attendees influence purchase decisions with their employer.
							          (Source: AARC Congress 2016 survey)

AARC Congress, the world’s 

largest respiratory convention, 

attracts nearly 6,000 

respiratory professionals and 

over 200 exhibitors. Make 

sure your message reaches the 

leaders in the profession. Be an 

AARC Congress Sponsor.

Las Vegas, NV, December 4 – 7

Connect. Be Seen.
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A FIRST CLASS EVENT
AARC Congress attracts top respiratory therapists, physicians, healthcare  

providers and companies from around the U.S. and over 25+ countries.

Enhance Your Exhibit With Sponsorships

INTRODUCTION

Choose an Individual Sponsorship
Showcase your brand and boost 
exhibit hall booth traffic with an 
individual sponsorship. AARC Congress 
sponsorships display your brand 
strength in the industry and increase the 
awareness of your company’s purpose.

Choose Multiple Sponsorships
Multiple sponsorships make big 
impressions for your brand and reassure 
buyers that your brand is an industry 
leader. Guarantee your Congress brand 
dominance and odds of increasing your 
booth  traffic.

Design Your Own Sponsorship
Let us know if you have a sponsorship 
idea for the AARC Congress. The AARC is 
always open to new ideas. 

Contact: Doug Laher at laher@aarc.org 
or 972-406-4698

Congress sponsorships extend your presence beyond 
the exhibit booth. With sponsorships you’ll reach the 
active-buying respiratory care professional throughout 
the convention center...in the hotels...even back at  
their hospitals after the show.

All Rates Are Subject to Change Without Notice.

Congress days:
Tuesday, December 4 through Friday December 7

Exhibit Hall days and hours:
Tuesday, December 4	 10:30am - 4:00pm

Wednesday, December 5	 9:30am - 3:00pm

Thursday, December 6	 9:30am - 2:00pm

Sponsorships That Fit Your Goals and Budget 

December 4 – 7, Las Vegas, NV

mailto:laher%40aarc.org?subject=Design%20Your%20Own%20Sponsorship
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EVENT SPONSORSHIP

SPONSORSHIPS GIVE THE COMPETITIVE EDGE
Sponsorships make a big statement for your brand and  

give you the edge over non-sponsoring exhibitors.

AARC Welcome Party  
Showcase Your Brand in a Venue That Captures 
Every Attendee at the Meeting
Sponsoring the AARC Welcome Party is also a GREAT way to 
thank meeting attendees for their business and reinforce your 
brand with future and potential customers. The AARC Welcome 
Party is the largest, most visible, and highest valued sponsorship 
at AARC Congress 2018. Be sure to book this sponsorship early…
it will be gone before you know it.

Sponsorship includes:  
Full page advertisement in Congress Final Program, one-sided 
meter board recognizing corporate sponsorship, lighted 
company logo (gobo) on stage behind the band, ability for 
company representative to address the audience from the 
stage. Corporate representation to welcome attendees at event 
is recommended. 

Net Rate: Contact Doug Laher at laher@aarc.org or  
972-406-4698 for pricing

Keynote Address Sponsorship
Set the Stage for Your Exhibit and the Congress 
with a Keynote Address Sponsorship

The Tuesday Keynote Address sets the stage for the information 
and technology of the next four days of the AARC Congress. Your 
sponsorship demonstrates your interest and support of the profession 
at the largest gathering of attendees in the entire Congress. 

Sponsorship includes:  
Leaderboard ad in online Congress Advance Program; 
recognition in online and print Congress Final Program; one-sided 
meter board in convention center; logo on iMag screens in Grand 
Ballroom; recognition in pre- and post- Congress AARC Times 
print and digital editions; and recognition from lectern at event.

Net Rate: $25,000

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Closing Ceremony
Be a Part of the Conversation
Be a part of attendees’ conversations as they wrap up the 
Congress and prepare to go home. Your sponsorship will  
help ensure that they take your message with them  
along with the excitement of attending the Congress.

Sponsorship includes:  
Leaderboard ad in online Congress Advance Program; recognition 
in online and print Congress Final Program; one-sided meter 
board in convention center; logo on iMag screens of Grand 
Ballroom; recognition in pre- and post- Congress AARC Times 
print and digital editions, welcoming remarks by corporate 
representative, and recognition from lectern at event.

Net Rate: $20,000

Contact: Doug Laher at laher@aarc.org or 972-406-4698

mailto:laher%40aarc.org?subject=AARC%20Welcome%20Party
mailto:laher%40aarc.org?subject=Keynote%20Address%20sponsorship
mailto:laher%40aarc.org?subject=Closing%20Ceremony
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SYMPOSIUM SPONSORSHIP

SPONSORSHIPS BUILD AWARENESS AND ONGOING VISIBILITY
Reinforce your message – make your brand memorable outside the exhibit hall.

Sunrise Symposium 
Put Your Brand in Front of an Attentive Audience
The Sunrise Symposium sponsorship puts your brand in front 
of an attentive audience. And, with less work for you. That is 
because the Sunrise Symposium gives you a turnkey sponsorship 
with the AARC coordinating the catering, speaker, hotel, 
audio-visual, and more (see below). Sponsor is responsible 
for selecting and coordinating the topic, faculty and course 
materials.

Sponsorship includes:
• One night complimentary lodging for one speaker
• Hot, plated breakfast buffet for up to 225 attendees
• Standard audio-visual
• Honoraria for one speaker ($500)
• �Round-trip airfare for one speaker from anywhere  

within the continental United States
• Room set up 
• Digital marketing to entire AARC membership
• �On-site registration managed by AARC staff to pre-registered 

Congress attendees as well as in eNewsletters to entire 
membership

• Signage at the event
• Free bag insert in the Congress attendee attaché case
• Slide on meeting room screen (at opening)
• Recognition from the podium
• Exposure in the Congress Advance Online Program
• Registration for the symposium is provided by the AARC
• Sessions do not compete with any other Congress event

Net Rate: $40,000

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Breakfast Symposium 
Gain Visibility for Your Products
A Breakfast Symposium Sponsorship puts your message 
and product in front of a targeted audience in a credible 
environment. Sponsor is responsible for organizing and 
coordinating the event with speaker, audio-visual vendor, course 
materials, catering, and attendee registration.

Sponsorship includes:
•  Signage promoting the event in the convention center
•  Exposure in the Congress Advance Online Program
•  �Registration for the symposium is housed on your  

company website
•  Sessions do not compete with any other Congress event
•  �AARC to direct market and advertise event to AARC 

membership/attendees
Bonus:
•  FREE bag insert in the Congress attendee attaché case
•  Complimentary Room Rental

Net Rate: $25,000

Enduring Content Option on www.aarc.org: $20,000 (and up) 

Contact: Doug Laher at laher@aarc.org or 972-406-4698

1/2 of all attendees in  
the exhibit hall are gathering 
product information for a 
pending equipment purchase. 
(Source: AARC Congress 2016 survey)

mailto:laher%40aarc.org?subject=Sunrise%20Symposium
mailto:laher%40aarc.org?subject=Breakfast%20Symposium
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SYMPOSIUM SPONSORSHIP

Lecture/Symposia Sponsorship
Position Your Company as a Leader

AFFORDABLE SPONSORSHIP
Promote your company as a leader in the respiratory care industry 
by sponsoring an AARC quality educational program. Sponsoring 
an AARC Congress Lecture/Symposia will allow you to position 
your company as an expert, with the vision and commitment to 
science and innovation. Your brand will be firmly associated with 
the topics and technology at hand, reinforcing your brand image 
with a captive, targeted audience.

Sponsorship includes:
•  �Recognition in the on-line, Advance Program and in the on-site 

Final Program’s session listing
•  Recognition from the session’s podium
•  �Signage at the session entrance

This will put your company first and foremost in the minds of all 
attendees when attending presentations. 

Net Rate: Plenaries $2,500; Symposia $700; Lectures $250

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Lunch Symposium 
Similar to Its Breakfast Symposium 
Counterpart (With a Much Larger Audience)
Lunch symposia are great venues, which allow your 
company to showcase its clinical prowess and superiority 
with attendees. You select the content, the faculty, and 
whether or not you want it accredited for CRCE. The AARC 
will market the course to ensure a capacity audience. 
Sponsor is responsible for all associated expenses.

Sponsorship includes:
•  Signage promoting the event in the convention center
•  Exposure in the Congress Advance Online Program
•  �Registration for the symposium is housed on your  

company website
•  Sessions do not compete with any other Congress event
•  �AARC to direct market and advertise event to AARC 

membership/attendees
Bonus:
•  FREE bag insert in the Congress attendee attaché case

•  Complimentary Room Rental

Net Rate: $27,500

Enduring Content Option on www.aarc.org: $20,000 
(and up)

Contact: Doug Laher at laher@aarc.org or 972-406-4698

91% of people who  
attend conventions say  
they’re essential for 
comparing products and 
meeting suppliers.
(Source: The Value of Trade Shows by Skyline and EXPO Magazine, 2011)

mailto:laher%40aarc.org?subject=Lecture/Symposia%20Sponsorship
mailto:laher%40aarc.org?subject=Lunch%20Symposium
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SPONSORSHIPS DELIVER HIGH-IMPACT EXPOSURE 
Attract the decision makers to your exhibit, generate more qualified  

sales leads, and turn leads into hard dollars for your company.

SIGNAGE - BANNERS/FREESTANDING

Convention Center Hanging 
Banners
Make Your Company Visible

AFFORDABLE SPONSORSHIP
Gain visibility and promote brand awareness with prominent, 
strategically hung banners throughout the convention center. 
Numerous opportunities available of varying dimensions and 
locations.

Banner Size: Different sizes available

Net Rate: $65/sq. ft. 
$3,120 for banner located level two South Convention Center 
at top of escalator. 
$5,200 for banner located level two South Convention Center at 
Foyer in front of registration desk or level two South Convention 
Center foyer.  
$4,160 for banner located level three South Convention Center 
ballroom walkway.

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Aisle Signs  
Help Attendees Find Their 
Way to You—Signs are 
Located Above Each Aisle of 
the Exhibit Hall
Catch the eyes of attendees who are 
trying to locate booths in the exhibit 
hall. Aisle signs are prominently 
displayed above each aisle leading 
attendees to you. Attendees see 
them as they enter the exhibit hall 
and move from one aisle to another. 

Net Rate: $20,000 (10 signs,  
double-sided) 

Contact: Doug Laher at laher@aarc.
org or 972-406-4698
10% discount for AARC Corporate Partners

57% of all attendees  
state clinical conversations  
with industry experts are  
the #1 reason they go in the 
exhibit hall.
(Source: source AARC Congress 2016 survey)

500

mailto:laher%40aarc.org?subject=Lobby%20Banners
mailto:laher%40aarc.org?subject=Aisle%20Signs
mailto:laher%40aarc.org?subject=Aisle%20Signs
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SIGNAGE - BANNERS/FREESTANDING

Registration  
Kick Panels 
Be the FIRST Exhibitor Seen  
in the Convention Center 
Your sponsorship will be visible as attendees arrive at the 
Convention Center to register and pick up their materials and 
credentials at the registration counters. They’ll see your message 
first, before going into the sessions and Exhibit Hall. 

Plus, your Kick Panel sponsorship offers exposure throughout all 
four days of the Congress, and attendees will see your message 
each day when they pass through the convention center to 
sessions and the Exhibit Hall. And, on the last day of Congress, 
attendees will see your company message when entering their 
CRCE record into on-site computers. 

Net Rates: $1,500 per panel (5 panel minimum) 
$22,000 for all panels (estimated 17)

Contact: Doug Laher at laher@aarc.org or 972-406-4698
10% discount for AARC Corporate Partners

Event Board/Tower
Help Attendees Find You with  
the Event Board
Catch the eyes of attendees who are trying to locate sessions in 
the Convention Center with the Event Board. The Event Board is 
prominently displayed in the meeting room concourse. It is one 
of the most frequently used sponsorship products as attendees 
seek locations and times of sessions they want to attend.

Net Rate: One board for $12,000; Two boards for $17,500

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Freestanding 
Signs 
Be Seen

AFFORDABLE 
SPONSORSHIP
These highly visible freestanding 
advertising display panels will 
be placed in strategic locations 
in the main concourse outside 
of the exhibit hall and in session 
hallways.

Dimensions: 36”x 96” 

Net Rate:  
Two sides of same Meter Panel: 
$5,000 

Contact: Doug Laher at laher@
aarc.org or 972-406-4698

80% of attendees state 
they attend the exhibit 
hall to gather information 
on new products and 
technologies. 
(Source: AARC Congress 2016 survey)

mailto:laher%40aarc.org?subject=Registration%20Kick%20Panels
mailto:laher%40aarc.org?subject=Event%20Board
mailto:laher%40aarc.org?subject=Freestanding%20Signs
mailto:laher%40aarc.org?subject=Freestanding%20Signs
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Satellite Exhibit Booth
Interaction Beyond the Exhibit Hall

AFFORDABLE SPONSORSHIP
Double your chances of attendee interaction with a 
Satellite Exhibit outside the exhibit hall near meeting rooms.

Details: Must be staffed during exhibit hall hours. Activities 
must remain within the allotted space. Exhibitor is 
responsible for installation and dismantling. Not a substitute 
for exhibit hall booth.

Includes: Carpet, carpet pad, one stool, pipe & drape  
and electricity.

Dimensions: 10’x10’

Net Rate: $2,000 for per day (3 days total) 
$4,000 for all 3 days

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Column Insert 
Remind RT decision makers of your brand throughout the event 
in high-traffic areas of the covention center. 

Net Rate: $2,000 per single insert 
	   $6,000 per 4-sided column (4 inserts)

Contact: Doug Laher at laher@aarc.org or 972-406-4698 

Advertising Tower
With visibility from all angles of this 4-sided column wrap – your 
brand will dominate the space and not be missed. Attendees will 
be strongly reminded of your brand in a high-traffic area. 

Net Rate: $7,500 per 4-sided column (4 inserts)

Contact: Doug Laher at laher@aarc.org or 972-406-4698

SIGNAGE - ENVIRONMENTAL

mailto:laher%40aarc.org?subject=Satellite%20Exhibit
mailto:laher%40aarc.org?subject=Column%20Insert
mailto:laher%40aarc.org?subject=Advertising%20Tower


 BACK TO TOP p 7 

HEADLINE

Escalator Balustrades 
Brand the inside walls of the escalators with your marketing 
message and logo that lead up and down the convention 
center. This location ensures you’ll be seen over and over again 
increasing the traffic to your booth.

Net Rate: $7,500 per section 

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Gobo Logo
Put Your Company in the Spotlight
With a Gobo Logo, attendees will have their eyes on you in the 
Congress Convention Center. You can use a Gobo for dramatic 
effect to shine a light on your booth location or product. Multiple 
locations are available (exact locations to be determined).

Deadlines: Order: November 5; Materials: November 12

Net Rate: $5,000 each

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Elevator Wrap 
A sponsorship that “moves” people! Located at the north 
end of the South Convention Center this is the only elevator 
moving people to and from the AARC Congress meeting space. 
Capture the undivided attention of attendees to showcase your 
brand while they wait for the elevator door to open. Wraps are 
permitted on the exterior of the doors only.

Net Rate: $8,000 per elevator bank per floor - 3 floors available 
(materials included).

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Escalator Runner
High Visibility
Showcase your company or product logo on the highly visible 
escalators that attendees use as they go to and from the exhibit 
hall and session rooms. Sponsor’s message will be displayed on 
handrails (multiple positions available).

Net Rate:  
$7,500 for 1st to 2nd floor escalator 
$6,000 for 2nd to 3rd floor escalator

Contact: Doug Laher at laher@aarc.org or 972-406-4698

2

Full escalator carpet

 Top one-half escalator carpet

 Escalator runner  

 Bottom one-half escalator carpet

ESCALATOR MESSAGE CARPETS AND RUNNERS

SIGNAGE - ENVIRONMENTAL

mailto:laher%40aarc.org?subject=Escalator%20Balustrades
mailto:laher%40aarc.org?subject=Gobo%20Logo
mailto:laher%40aarc.org?subject=Elevator%20Wrap
mailto:laher%40aarc.org?subject=Escalator%20Runner
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Window Clings 
A Highly Visible Promotional Opportunity!  
Lead Attendees to Your Booth!
Utilize the large number of windows which adorn the walkway 
from the Mandalay Bay hotel to the Convention Center. This is 
a GREAT opportunity to showcase your message, brand, logo 
or booth location to attendees as they make their way to the 
meeting each morning. Windows in the Convention Center are 
also available.

Net Rate: $7,500 per cling

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Restroom Mirror Clings 
AFFORDABLE SPONSORSHIP
Get exclusive brand visibility and capture the attendee’s 
undivided attention as they stand in front of the mirror and 
wash their hands. This economical sponsorship opportunity 
is perfect for start-up companies with limited budgets and 
helps put your brand at the forefront – eliminating competing 
distractions that your brand would face in the convention center.

Net Rate: $750 per mirror (materials + labor included).

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Stall Door Cling 
AFFORDABLE SPONSORSHIP
Promote your brand and message where everyone will eventually 
be and capture their full attention. Your message will inform 
attendees without the competition of other event distractions. A 
great opportunity to direct traffic to your booth.

Net Rate: $1,200 per door.

Contact: Doug Laher at laher@aarc.org or 972-406-4698

11

SURFACE-MOUNTED ADS –  CONVENTION CENTER

Elevator wrap

Column inserts
Sizes vary based on location. 

Mirror clings

7

WINDOW CLINGS -  PUBLIC SPACE

Walkway from east parking lot toward South Convention Center

SIGNAGE - ENVIRONMENTAL

7

WINDOW CLINGS -  PUBLIC SPACE

Walkway from east parking lot toward South Convention Center

mailto:laher%40aarc.org?subject=Window%20cling
mailto:laher%40aarc.org?subject=Restroom%20Mirror%20Clings
mailto:laher%40aarc.org?subject=Stall%20Door%20Cling
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SPONSORSHIPS ARE COST EFFECTIVE 
AARC Congress is the most cost-effective “face-to-face” marketing  

method available and sponsorships are a powerful way to boost your results.

PROMOTONAL PRODUCTS

Badge Lanyard (Official Congress Lanyard) 

Everyone Will Be Wearing Your Logo
Make a statement and get your company name/logo at the 
forefront of everybody’s mind by sponsoring the Congress 
Lanyard. The lanyard is distributed to attendees and exhibitors 
who wear the badge lanyard and display your brand throughout 
the conference. 

The lanyards are also used by speakers and award recipients 
so your company will show up on the lecture stage and in 
official photos published in the Congress Gazette, AARC Times 
magazine, and at www.AARC.org. That’s exposure beyond the 
Congress!

Net Rate: $20,000; 10% discount for AARC Corporate Partners

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Sticky Note/Flags
An Enduring Sponsorship
Attendees will see your brand 
every time they reach for a sticky 
note to mark their Congress 
program. This handy booklet 
includes multi-colored sticky flags 
and a 3” x 1 3/4” yellow, sticky memo 
pad. Item will be distributed in attendee 
attaché cases.

Net Rate: $7,500

Contact: Doug Laher at laher@aarc.
org or 972-406-4698

Attaché Case for Attendees 
AARC Congress’ Most Visible Sponsorship 
Your message is everywhere attendees look, making it the 
most visible sponsorship at the Congress. That’s because 
each attendee receives an Attaché (with paid registration), 
ensuring widespread exposure for your brand as your logo 
travels everywhere in Las Vegas — in the hotels, restaurants, 
convention center, and more. Plus, you get exposure after 
the Congress as attendees use the case throughout the year 
allowing their colleagues to see your brand. 

Note: Each attending member of the sponsor’s sales team 
receives an attaché case at registration

Net Rate: $25,000 (co-branded with AARC, AARC selects bag 
and color scheme) 
$30,000 (sponsor contributes to bag selection, color scheme, 
no co-branding) 
10% discount for AARC Corporate Partners

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Note Pads
A High-Demand Amenity
Writing paper is in short supply when attendees want to take 
notes in sessions. You’ll be remembered for meeting that need 
when you sponsor a 20-sheet 3”x 4” note pad carrying your logo 
and the Congress logo. Each attendee receives the note pad in 
their Attendee Attaché Bag.

Net Rate: $7,500

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Sample shown may not be current year’s choice.

YOUR 
LOGO 
HERE

mailto:laher%40aarc.org?subject=Badge%20Lanyard
mailto:laher%40aarc.org?subject=Sticky%20Note/Flags
mailto:laher%40aarc.org?subject=Sticky%20Note/Flags
mailto:laher%40aarc.org?subject=Attach%C3%A9%20Case%20for%20Attendees
mailto:laher%40aarc.org?subject=Note%20Pads
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Advance Program — Online
Connect with AARC Congress 2018 Attendees  
Before They Leave for Las Vegas
The AARC Congress Online Advance Program connects you with 
influential respiratory therapists before they even leave for Las 
Vegas. Make this connection and reach respiratory therapists 
with an Internet Leaderboard Advertisement. 

Potential attendees and other visitors will see the Program for 
the first time on the Internet. And the release of the Advance 
Program is supported with broadcast emails, publication 
advertising, and Web stories and links on the AARC home 
page (www.AARC.org) as well as postings on the AARC’s  
social networking site, AARConnect and the AARC Congress 
Facebook fan page.

Positions  
(Reserved on a first-come, 
first-served basis —  
one advertisement per page)
•  Welcome page
•  Tuesday Sessions page
•  Wednesday Sessions page
•  Thursday Sessions page
•  Friday Sessions page
•  Registration page
•  Housing page
•  Travel page
•  Special Events Page

Specifications (Leaderboard ad)

Dimensions: 728 x 90 pixels 

File Size Limit: 200 Kb max size  
(image files only, no html “forms”) 

Image File Types: gif, jpeg, png  
(please do not send flash files-FLV or SWT)

Animation: Cannot exceed 12 seconds in length,  
may not loop more than one time 

Net Rate: Registration page $4,000; Housing page $3,500; 
Welcome page $3,500; Travel page $2,000; all other positions 
$1,000 (all rates net).  
Purchase multiple pages and receive a 10% discount

Deadlines: Space Reservation July 2; Materials Due July 9  
10% discount for AARC Corporate Partners

Contact: Phil Ganz at phil.ganz@aarc.org or 972-991-4994

Congress eNews
E-Newsletter for Attendees and Managers
Pre-Congress promotion is available for your brand in the 
Congress e-Newsletter. Each issue, mailed prior to Congress, 
features Congress highlights, Congress News, and tips.

Ad Positions:  
Leaderboard (728 x 90) $2,750 
Skyscraper #1 (160 x 600) $2,200 
Skyscraper #2 (160 x 600) $1,750 
All rates net.

Schedule: Congress News is  
sent prior to Congress from July-
December 2018
10% off two to three eNews deliveries
15% off all four eNews deliveries

Deadlines Ad Materials: June 29

Contact: Phil Ganz at phil.ganz@aarc.org or 972-991-4994

Smart Phone/ 
Tablet App
Mobile Marketing
The Congress mobile app is 
designed to bring attendees 
up-to-the-minute detailed 
information on sessions, 
schedules, speakers, exhibitors, 
room locations, and more! It 
is easy-to-use and downloadable for 
iPhone, iPad, or Android devices. 

Five rotating sponsorships are available 
for the app. Company banner will 
rotate with other companies at the top of the page on the app’s 
sections: Sessions, Speakers, Exhibitors, Maps, and Miscellaneous. 
Primary sponsorship of the mobile event app “splash” page also 
available.

•  1272 unique log-ins at AARC Congress 2017
•  369 advertising “clicks” by attendees at AARC Congress 2017

Net Rate: Splash page: $5,000; One (of 5) rotating banner ad  
at bottom of page: $2,500; Entire App (Splash page and all  
5 rotating banner positions: $12,000. Push notifications 
net rate: $2,500 (limit 5 companies per day)

Contact: Doug Laher at laher@aarc.org or 972-406-4698

SPONSORSHIPS REACH YOUR TARGET AUDIENCE
Sponsorships deliver your message to a targeted audience  

of buyers who value Congress and the Exhibit Hall.

ADVERTISEMENT - DIGITAL

http://www.AARC.org
mailto:phil.ganz%40aarc.org?subject=Online%20Advancd%20Program
mailto:phil.ganz%40aarc.org?subject=Congress%20News
mailto:laher%40aarc.org?subject=Smart%20Phone/Pad%20App
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ADVERTISEMENT - MEDIA BASED

Charging Locker
Provide Attendees with a 
Service That They Appreciate
Sponsor a re-charge station for attendee 
devices and be on prominent display 
for the length of time that they charge 
their cell phones, iPhones, iPads ... These 
Charging Stations are prominently 
located in the convention center and 
offer charging for cell phones, iPhones, 
iPads, Androids, Blackberrys, etc. Choose 
a positive way to display your logo and 
messaging by providing a service. For 
an even higher-impact you can choose 
to run a video at the station. Charging 
Stations display your sponsorship all 
four days of the AARC Congress.

Net Rate: $10,000 each;  
Three available 
Contact: Doug Laher at laher@aarc.org 
or 972-406-4698 

AARC TV
Extend the Reach and Life of Your Message
AARC Television (AARCTV) produces daily news coverage of 
the Congress with five to seven minute broadcasts.  
The headlines include video from the Congress exhibit 
hall, highlights of educational sessions, and interviews with 
attendees and presenters. Programs are shown on convention 
hall monitors, in Congress hotel rooms, and on the AARC website 
www.AARC.org. Appears during Tuesday, Wednesday, Thursday 
and Friday. Sponsorship includes all of the following:

•	� Official sponsor of AARC TV x 4 days…recognized at the 
beginning and end of each broadcast

•	� Your watershed logo added to the video for the duration of 
the broadcast x 4 days

•	� Exclusive interview with a corporate executive of your 
choosing…to be broadcast x1 day

•	� BONUS 30-second pre-produced commercial played at  
the beginning/end of each broadcast (production fees  
may apply)

•	� 2-3-minute product advertorial added to the video library 
on the daily Online Gazette...recorded on-site by AARC TV

•	� The start of each daily news broadcast will be recorded 
from your booth each day the exhibit hall is open

•	� Your company will be provided with a complimentary DVD  
of daily broadcasts, recorded interviews and advertorial at 
the conclusion of the meeting. 

Watch 2017 AARC-TV here... https://www.aarc.org/aarc-
meetings/congress-2017/

Net Rate: Sole sponsorship AARC-TV - $27,500

Contact: Doug Laher at laher@aarc.org or 972-406-4698

PROMO 
VIDEO  
PLAYS 
HERE

72% of attendees  
spend two or more hours 
in the Exhibit Hall during 
the meeting.
(Source: AARC Congress 2016 survey)

mailto:laher%40aarc.org?subject=Charging%20Locker
https://www.aarc.org/aarc-meetings/congress-2017/
https://www.aarc.org/aarc-meetings/congress-2017/
mailto:laher%40aarc.org?subject=Aisle%20Signs
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HEADLINE

Gazette Advertising (On-Site News Digest) 

Keep Attendees Informed with the Gazette
The Gazette is published on-site and is distributed each morning 
(Wednesday, Thursday and Friday) with important meeting 
information, Congress highlights, news, and schedules. 

Your advertisement will get attention for your booth as the 
Gazette is hand distributed by staff in the high-traffic concourse 
areas during the morning rush hour. Plus, copies are distributed 
in the AARC Congress Show Office, in the AARC Information 
Center in the Exhibit Hall, at the Congress registration desks,  
and at strategically placed news racks.

Deadlines:  
Space Reservation: Sept 7 
Ad Materials Due: Sept 21

Net Rate: 

Back Cover: $5,750  
Inside Back Cover: $3,500 
Full-page: $2,400 
Half-page: $1,750 
Quarter-page: $1,200

Discount: Purchase all 
3 days and receive 20% 
discount
10% discount for AARC 

Corporate Partners

Contact: Phil Ganz at  
phil.ganz@aarc.org or  
214-810-1940

Final Congress Program 
Get Continuous Advertising Exposure Each  
Day of Congress 
The Official Program is the source for everything attendees  
need to know about the AARC Congress educational sessions. 
They refer to it as they plan their continuing education activities 
and refer to it again and again for room locations and times.  
All registered attendees receive the Final Congress Program 
upon arrival. 

Advertisers in the Final Congress Program receive more 
impressions than any other Congress promotional program.          

Contents of the Final Program:
•  Your advertisement
•  �Educational sessions, dates,  

times, locations, descriptions,  
and speakers

•  Open Forum Abstracts
•  Venue information
•  Special events schedule
•  Floor plans
•  CRCE information
•  Congress information

Net Rates:  
Inside Front Cover: $10,000 
Inside Back Cover: $10,000 
Back Cover: $15,500 
Full-page ad: $3,000 
Half-page: $1,750 
Quarter-page: $500 
(All Ads in Color)

Bonus:
•  �Purchase back cover, inside front cover, or inside back cover 

and and receive an additional FREE half-page ad in the final 
program.

10% discount for AARC Corporate Partners

Deadlines: Space reservation Aug. 10; ad materials due Aug. 24

Contact: Phil Ganz at phil.ganz@aarc.org or 972-991-4994 

ADVERTISEMENT - PRINT/PUBLICATIONS

Final Program
Indiana Convention Center • Indianapolis, Indiana USAOctober 4 – 7, 2017 (Wed–Sat) • AARC.org

AARC Congress 2017
The 63rd International Respiratory  Convention & Exhibition

Advertising Bundling Discounts
Looking to showcase your brand across 
multiple mediums?
Contact: Phil Ganz at phil.ganz@aarc.org or 214-810-1940 
for pricing discounts

According to AARC 

President Brian Walsh PhD 

RRT-NPS FAARC, 2017 has 

been a banner year for the 

Association. In his address 

to the Annual Business 

Meeting yesterday morning, 

he covered some of the key 

accomplishments that have 

taken place since he took 

office and provided some hints 

at what is to come in 2018.

“We have a wonderful and 

bright future,” he told his audience, emphasizing that “there 

is nothing our profession can’t do if we work together to 

achieve it.” The key, says Dr. Walsh, is to be proactive on all 

fronts. “If we don’t change radically and rapidly, there is a real 

possibility our profession will regress rather than progress. 

The status quo is not acceptable.” 

President Walsh’s 2018 goals are —

Safety

1.  Lead and advance the safety of respiratory care, including 

mechanical ventilation.

2.  Maintain and expand relevant communication and alliances 

with key allies and organizations that advocate for safety 

and competency.

Quality

1.  Advance the educational requirements to the 

baccalaureate degree level.

2.  Encourage the development of programs, accreditation, 

and credentialing of the Advanced Practice Respiratory 

Therapist (APRT).

President Walsh recaps  
2017 activities, looks  
forward to 2018

AARC President
Dr. Brian Walsh

The 63rd International Respiratory Convention & Exhibition is approved for 
20.63 hours of CRCE credit  from the AARC and is approved by the IERS. 
Additional CRCEs can be earned by attending the industry sponsored 
symposia taking place at the meeting as well. 
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(Continued on page 3)

Respiratory therapists like to think 

of themselves as critical thinkers 

who can serve as physician extenders 

and work under therapist-driven 

protocols. But are we?

Marin Kolleff MD will delve into 

these topics during his Kittredge 

Lecture tomorrow morning from 

8-8:50 am in the Sagamore Ballroom, 

citing recent scientific studies to 

prove his points. 

“Respiratory therapists are in a 

unique position to influence health 

care delivery in a number of settings 

including<<STET>> acutely ill 

hospitalized patients and those with 

chronic conditions in ambulatory 

settings,” says the physician. 

“Clinical studies have demonstrated 

the value of RTs in specific areas 

including <<STET>> the performance 

of medical procedures, the 

development and implementation 

of protocols aimed at weaning 

patients from mechanical ventilation 

and providing lung protective 

ventilation, optimal delivery of 

inpatient respiratory treatments, the 

application of disease management 

programs for COPD, and as part of 

rapid response teams.”

Dr. Kolleff will argue that 

respiratory therapists must “continue 

to describe the impact they have 

on patient outcomes and the value 

they bring to our health care system” 

and suggests that “promoting 

such investigative outcomes 

research, along with enhancing 

the professional aspects of the 

field of respiratory care, will ensure 

that the value of RTs does not go 

unappreciated.”

Dr. Kolleff is a professor of 

medicine at Washington University 

in St. Louis and director of both the 

medical ICU and respiratory care 

services at Barnes-Jewish Hospital. 

His areas of specialization include 

pulmonary disease and critical care 

medicine and he has published more 

than 400 papers, case reports, and 

other writings in peer-reviewed 

journals. 

Dr. Marin Kolleff 

Phil Kittredge Memorial Lecture
Evaluating the Value of the Respiratory Therapist: 
Where is the Evidence?

Newly elected leaders of the Association 

were installed during the Annual Business Meet-

ing that took place fi rst thing this morning. 

Karen Schell DHSc BSRC RRT-NPS RRT-SDS was 

installed as president-elect, and Lisa Trujillo 

DHSc RRT and Tim Op’t Holt EdD RRT FAARC as 

directors-at-large. Olivia Jenkins BHS RRT-NPS was elected to 

serve as the Transport Section’s chair-elect.

Claire Wineland doesn’t remember a 

time when she didn’t have cystic fi brosis. 

Diagnosed as an infant, she has lived with 

the condition her whole life, and even 
though she just turned 20 this year, she’s 

accumulated more insight into what it 
means to struggle through the adversity of 

a serious illness than most of us will amass in 

a lifetime.
In her keynote address yesterday 

morning, she noted that she doesn’t 
remember a time when respiratory therapists 

were not a part of her life, and she told them 

how much she has appreciated them. “I was 

raised in hospitals. I have seen respiratory 

therapists pretty much every single day for 

years and years. I am incredibly honored to 

be here.”
Claire’s “living while dying” story really 

began in earnest when she was 13 years 

old and had to be placed in a medically-

induced coma due to a severe infection she 

suffered following one of her surgeries. She 

got septic, and the infection attacked the 

weakest part of her body, her lungs. They put 

her on a ventilator and it didn’t work. They 

put her on an oscillator, and it did work.  As 

her family and friends surrounded her with 

prayers and well wishes, doctors gave her 

only a 1% chance of survival.When she awoke from the coma three 

weeks later, she and her parents decided to 

start a foundation aimed at helping other 

families going through similar situations and 

Claire’s Place Foundation was born. Because it took many months to 
recover, and people helped her family through that diffi cult time, she 

wanted to give back and help give people 

the resources they need to make life be 

what they want for themselves. “We have 

to care about the quality of life. It was 
important to me that I had a life worth living 

and was giving something of myself and my 

experience to other people,” she said.
Since then, Claire has dedicated her life 

to showing the world what it means to live 

with challenges and why it is so important 

to embrace them for the ability they have 

to channel inspiration. She urged the RTs in 

the audience to do that in their own lives 

as well, and to be a guiding light for their 

patients who may feel too overwhelmed by 

their conditions to see how adversity can be 

the gateway to opportunity. She said that 

patients want to grow and learn and make 

something of themselves.“I am here today to help change the 

conversation of how patients are treated. 

Please encourage them to make a life for 

themselves, to have solid ground. If there 

is a takeaway today, I hope you know that 

people who suffer most in life actually have 

the most to give.”

Claire Wineland inspires 
audience in keynote address

2018 AARC of� cials installed

The 63rd International Respiratory Convention & Exhibition is approved for 

20.63 hours of CRCE credit from the AARC and is approved by the IERS. 

Additional CRCEs can be earned by attending the industry sponsored 

symposia taking place at the meeting as well. 

Continuing Respiratory
Care Education

CRCE

Continuing Respiratory
Care Education

CRCE

Continuing RespiratoryCare Education

CRCE

Continuing Respiratory
Care Education

CRCE

Continuing Respiratory
Care Education

CRCE

Continuing Respiratory
Care Education

CRCE

2017 AARC President’s Reportsee pages 4 & 5

Claire Wineland

AARC President Brian Walsh welcomed new 

offi cials during the Annual Business Meeting.

As the respiratory therapist’s scope 
of practice continues to expand, the 
need for continuing education has 
never been greater. The lectures and 
symposia on tap here in Indianapolis 
this week will deliver the knowledge 
and information we all need to work at 
the top of our licenses. 

We’ll learn much more about the 
managerial and regulatory aspects 
of health care poised to impact our 
profession and have the chance to 
network not only with our peers from 
across the country and around the world, but also the innovators, 
visionaries, and thought leaders who are here to educate us about the 
latest thinking in evidence-based medicine. 

This Gold Standard meeting in the respiratory care profession will 
feature:

•  More than 200 presentations on need-to-know information we can take 
home and put to work in our facilities.

•  The hottest advances in patient care technology in our Exhibit Hall filled 
with manufacturers from across the industry.

•  Original research presented by and for RTs in Open FOrums taking place 
today, tomorrow, and Friday.

• All the CRCE credit we need to maintain our state license.

•  Programs targeting all areas of the profession: adult critical care, 
neonatal/pediatrics, home care, continuing care/rehabilitation, 
diagnostics, transport, management, education, sleep, and  
long-term care.

So fasten your seatbelts and get ready for a remarkable ride, as AARC 
Congress 2017 takes us into the core of our profession and beyond. It’s 
the biggest and most comprehensive conference on respiratory care in 
the world, and we’re sure you’ll find the next four days to be the most 
enlightening, inspiring, and exciting you’ve had all year long. 

The Program Committee is proud to welcome you to Indianapolis and 
the AARC’s 63rd International Respiratory Convention & Exhibition!

Congress attendees will be filling the Sagamore Ballroom 
this morning for an awards ceremony sponsored by Teleflex. 
This annual recognition of the top performers in our profession 
will begin at 8, with a list of award winners reading like a who’s 
who in respiratory care.

The ceremony will culminate with presentation of the 
Association’s highest honor, the Jimmy A Young Medal. This 
year’s Medalist is long-time RT researcher Robert Chatburn 
MHHS RRT-NPS FAARC, who has spent his career delving into the 
inner workings of mechanical ventilation and other topics that 
lie at the heart of the respiratory care profession. The Jimmy 
A Young Medal is awarded annually to an individual who has 
exceeded all expectations for meritorious contributions to the 
advancement of the respiratory care profession and to  
the AARC.

A short break will ensue after the conclusion of the awards 
ceremony, then attendees will return to their seats for this 
year’s Keynote Address. Claire Wineland is expected to inspire 
the audience with her stories of growing up with cystic fibrosis. 

A YouTube sensation 
known for her “Living 
While Dying” theme, 
this young woman runs 
a non-profit organization 
called Claire’s Place 
Foundation to support 
other families like hers 
and to change the 
conversation around 
living with an illness. 
You will gain a new 
understanding of your 
patients and their 
experience with chronic 
lung disease. 

Awards go to top performersWelcome to AARC Congress 2017

Thomas Lamphere BS RRT-
ACCS FAARC

The 63rd International Respiratory Convention & Exhibition is approved 
for 20.63 hours of CRCE credit from the AARC and is approved by the 
IERS. Additional CRCEs can be earned by attending the industry-
sponsored symposia taking place at the meeting as well.

 Robert Chatburn MHHS  
RRT-NPS FAARC

mailto:phil.ganz%40aarc.org?subject=Gazette%20Advertising
mailto:phil.ganz%40aarc.org?subject=Final%20Congress%20Program
mailto:phil.ganz%40aarc.org?subject=Advertising%20Bundling%20Discounts
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Belly Band Advertising
u  Final Congress Program

AFFORDABLE SPONSORSHIP
The belly band is wrapped around the outside of the Final 
Program and is the first piece of information attendees see 
when picking up their materials. With every registered attendee 
receiving a Program, it is an excellent on-site advertising 
opportunity to promote your company and drive traffic to your 
exhibit booth! 

Rates for Final Program ads on page 12.

Suggestion: Include a coupon or other incentive on the Belly 
Band to drive attendees to your booth.

Net Rates: Final Program $10,000

Deadlines: Space Reservation: Aug. 13

Materials Due: Sept. 3

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Inserts – Attendee Attaché Case 
Capture an Audience with Congress Attendee  
Attaché Case Inserts
Capture a targeted audience by inserting a brochure, 
invitation, or flyer into the Attendee Attaché. Your insertion will 
be distributed to each Congress attendee as they arrive and 
grab their attache. Every Attendee Attaché contains a packet 
that includes Congress materials, ensuring that your company 
message is individually delivered. 

Note: Inserts must have prior approval by the AARC.  
Sponsor prints and provides the literature piece.

Deadline: November 2

Net Rate:  
Full-sheet (8.5”x11”) $5,000  
Half-sheet (5.5”x 8.5”) $4,000  
Note: Inserts not received by our Dallas bindery by the Nov. 2 
deadline will not be place in attendee attache cases.  
No refunds will be issued.

Contact: Doug Laher at laher@aarc.org or 972-406-4698

Magazine Advertising -  
Bonus Distribution
u  AARC Times magazine

u  Respiratory Care Journal
The AARC’s leading publications, AARC Times magazine and 
Respiratory Care Journal, reach AARC members and Congress 
attendees long before attendees even step into an airplane. 

Each publication is distributed to the entire membership of  
the AARC, in print and digital format. Not only will your 
advertisement reach respiratory therapists attending the 
Congress, but also those not traveling to Indianapolis. Plus, 
each publication is read by pass-along readers — extending 
your reach. 

See Media Planner 2018:  
http://www.aarc.org/media-kit/

AARC Times Magazine Materials Due Deadlines:  
July issue: May 18  
August issue: June 21 
September issue: July 19  
October issue: August 17

RESPIRATORY CARE Journal Materials Due Deadlines:  
July issue: May 26  
August issue: June 27 
September issue: July 28 
October issue: August 25

Contact: Phil Ganz at phil.ganz@aarc.org or 972-991-4994

ADVERTISEMENT - PRINT/PUBLICATIONS

mailto:laher%40aarc.org?subject=Belly%20Band%20Advertising
mailto:laher%40aarc.org?subject=Inserts%20-%20Attendee%20Attach%C3%A9%20Case
http://www.aarc.org/media-kit/
mailto:phil.ganz%40aarc.org?subject=Advertising%20AARC%20Times%20Respiratory%20Care%20Journal
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Hotel Key Sponsorship 
Ensure that Attendees See Your Brand Every Day 
with the Hotel Key Sponsorship (Customized)
Unlock a prolific range of exposure by adding your brand to 
hotel door keys. Be the company that attendees see every time 
they reach for their hotel key card — usually more than once a 
day — every day of the Congress. This in-demand sponsorship 
provides an exclusive entry to added value, check-in to check-out.

Customize keys with your company name, logo, or message 
so that it is seen by every Congress attendee staying in the 
official Congress hotels (sponsor is responsible for printing and 
distribution with hotels).

Net Rate: $7,500 + materials 
Estimated material cost: $14,000 (fine print)

Hotel: 
Mandalay Bay (2200 rooms) 
Delano (not available)

Contact: Doug Laher at laher@aarc.org or 972-406-4698  

SPONSORSHIPS POSITION YOU AS A LEADING BRAND
Sponsorships will ensure that attendees associate your  

brand as a trusting leader in the industry.

HOTEL VISIBILITY & BRANDING

Hotel Room Door Hangers
Be Seen in Attendee Hotel Rooms
This exclusive and unique door hanger will be placed on hotel 
doors allowing you to market your brand outside of show hours! 
Your company will be the last thing they see as they leave their 
hotel room for the Convention Center.

Net Rate: $4,000 + hotel drop fee. Sponsor is responsible for 
printing Door Hangers. 

Contact: Doug Laher at laher@aarc.org or 
972-406-4698

Room Drops  
Get an Inside Advantage

AFFORDABLE SPONSORSHIP
Get an inside advantage by delivering your 
materials and messaging straight to the rooms 
of AARC Congress attendees.  Arranged with 
official Congress hotels, room drops deliver a presence that amplifies 
your message and leads attendees to your booth.

Production: Upon completion of the contract and receipt of 
payment, the AARC will provide the sponsor with a letter of 
approval to provide to the hotels as well as a contact list. The 
sponsor is responsible for contacting any/all Congress hotels 
where they wish to have room drops. This sponsorship applies to 
official Congress hotels only. Sponsoring company is responsible 
for production of items and coordinating with each chosen 
hotel. Sponsor is also responsible for any drop fee charged by 
the individual hotels. The AARC must approve materials prior to 
production.

Material Deadline: Determined by each hotel

Net Rate:  $4,000 + hotel drop fee

Contact: Doug Laher at laher@aarc.org or 972-406-4698

YOUR  
MESSAGE 

HERE

mailto:laher%40aarc.org?subject=Hotel%20Key%20Sponsorship
mailto:laher%40aarc.org?subject=Hotel%20Room%20Door%20Hangers
mailto:laher%40aarc.org?subject=Room%20Drops

