












MEDIA KIT 2010

2010 RC JOURNAL MEDIA KIT 

RESPIRATORY CARE EXTRAS

REPRINTSMARKETPLACE

Ask about how you can qualify for value-added AARC
Times Marketplace insertion. Qualifying advertisers 
must submit a camera-ready ad that is no more than 
1.6 inches wide by 3.8 inches deep, including a border.

Earn a 30-day logo placement on the AARC online with
each full-page four-color ad insertion in AARC Times or
RESPIRATORY CARE. Place six or more ads and earn a full year
of logo placement.

ONLINE LOGO/LINK @ AARC.ORG

FREE ADVERTISING RESEARCH

RESPIRATORY CARE August– Advertisements inserted in August RESPIRATORY CARE

earn a FREE Readex Research On Target® Study. The On Target® Study asks if the ad
visually appealing; easy to read; offers enough information; if it clearly communicate
the product’s/service’s benefit; an overall effectiveness rating. They are also asked,
“What do you feel this ad could do differently to better communicate with you?”
These responses are delivered to the advertiser.

AARC Times March– Place an advertisement in the March issue of AARC Times
and receive a FREE Readex Research Ad Perception™ Study. This free study measures:
attention-getting ability – the ad’s stopping power; believability – it’s crediblity; and
information value.

February AARC Times –
Pulmonologists/Asthma &
Allergy Specialists at the
AAAAI Convention

March RESPIRATORY CARE –
Medical Directors (Physicians)
of Respiratory Care

April RESPIRATORY CARE –
Pulmonologists/
Chest Physicians/ Asthma 
& Allergy Specialists 
at the ATS Convention

June AARC Times –
Medical Directors (Physicians)
of Respiratory Care

July AARC Times –
Respiratory Therapists at
AARC International
Respiratory Congress

July RESPIRATORY CARE –
Pulmonologists/Chest
Physicians/Asthma & Allergy
Specialists at the ERS
Convention

August AARC Times –
Directors of Respiratory Care
Departments

October AARC Times –
Respiratory Therapists at
AARC International 
Respiratory Congress

October
RESPIRATORY CARE –
Medical Directors
(Physicians) of 
Respiratory Care

November
AARC Times – 
Respiratory Therapists 
at AARC International
Respiratory Congress

November
RESPIRATORY CARE –
Respiratory Therapists at
AARC International
Respiratory Congress 

December
AARC Times – 
Respiratory Schools/
Program Directors

BONUS DISTRIBUTION/SHOW ISSUES

RESPIRATORY CARE and AARC Times
reprints provide a credible
endorsement that supports your
marketing effort for use as: press
hand outs, sales support,
customer mailings, trade shows,
seminars, direct mail campaigns,
distributor promotions, and for
internal sales meetings.

Through Daedalus Enterprises, the American Association for Respiratory Care (AARC)
makes its membership list available to direct marketers of respiratory products and
services, respiratory educational programs, and respiratory book publishers. 
Daedalus also brokers the mailing list of the National Board for Respiratory Care (NBRC) –
the testing and credentialing agency for the respiratory care profession. More information
can be found at: www.aarc.org/list_services/info.asp

MAILING LISTS

Congress Exhibit– More decision makers attend the AARC International 
Respiratory Congress than any other meeting in the industry. Attendees consist of
everyone from department heads and medical directors to technicians and specialists
to manufacturing company executives (your competition). Contact Annette Phillips at
aphillips@aarc.org

Marketing Support– The AARC helps you maximize your marketing at the 
AARC International Respiratory Congress. Ads placed in Congress show issues of 
AARC Times and RESPIRATORY CARE are distributed at the Congress. Plus, additional 
opportunities are available in the Congress Preliminary Program, Congress Program,
Congress Gazette, and the Congress Exhibitor Guide.

The AARC’s webcast educational series is extremely
popular with AARC members because it provides high
quality Internet based educational programs that earn
continuing education credit. These programs are very
effective for health industry vendors because they link
companies to a specific topic of interest that matches
your product. 

AARC INTERNATIONAL RESPIRATORY CONGRESS

WEBCAST EDUCATIONAL GRANTS

EDUCATIONAL GRANTS– Professor’s Rounds delivers to respiratory care
departments an outstanding lineup of topics that provide a targeted marketing
opportunity for your brand and company. Your sponsorship will continue to appear on
the DVDs sold for two to three years after release – giving longer life and more
exposure to your sponsorship. 

EDUCATIONAL SCHOLARSHIPS– Professor’s Rounds delivers to respiratory 
care departments a lineup of highly-focused continuing education topics on DVD. 
You distribute scholarships to the programs to reward your best customers or use 
as a value-added product to close the sale with a new customer. The AARC will
distribute participation instructions and course materials directly to each site registered
by you. (minimum 12 sites) 

PROFESSOR’S ROUNDS 

AARC MEMBERSHIP – BULK PURCHASES

AARC membership keeps professionals on top of the latest treatment, medications,
and equipment. Marketers can use memberships to reward their best customers or
to keep staff on top of the market and in tune with customers. Purchase 10 or more
AARC membership coupons and save with bulk membership rates. 
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Ad Size 1x 3x 6x 12x 18x 24x 36x
FULL PAGE B/W $2,575 $2,515 $2,450 $2,300 $2,235 $2,175 $2,125 

2/3 PAGE $2,025 $1,975 $1,925 $1,800 $1,775 $1,750 $1,675 

1/2 ISLAND $1,925 $1,870 $1,825 $1,750 $1,725 $1,700 $1,650 

1/2 PAGE $1,800 $1,765 $1,725 $1,675 $1,660 $1,650 $1,625 

1/3 SQUARE $1,350 $1,325 $1,280 $1,250 $1,230 $1,225 $1,210 

1/3 PAGE $900 $875 $850 $825 $800 $800 $800 

1/4 PAGE $700 $675 $650 $625 $625 $625 $625 

1/6 PAGE $500 $475 $450 $450 $450 $450 $450 

COLOR RATES
STANDARD COLOR: $350 extra, per color, per page (cyan, magenta, yellow)

MATCHED COLOR (PMS): $400 extra, per color, per page

FOUR–COLOR: $800 extra, per page

FIVE–COLOR: $1,550 extra, per page

PREFERRED POSITIONS
INSIDE FRONT COVER: 25% extra (of earned B/W rate)

INSIDE BACK COVER: 15% extra

BACK COVER: 50% extra

OPPOSITE TABLE OF CONTENTS: 25% extra

OPPOSITE REGULAR COLUMNS: 15% extra

OTHER POSITION REQUESTS: 15% extra

EARNED RATES / CONTRACT YEAR
A. Rates based on number of insertions used within one contract year 

(January 1 – December 31), regardless of size. Space purchased by a 
parent company and its subsidiaries is combined for a better earned rate.

B. Insertions in both AARC Times and RESPIRATORY CARE can be combined 
for a better earned rate.

C. Frequency discounts are based on the total number of insertions 
within a calendar year. Insertions from a previous or following year 
cannot be used to earn a better frequency.

D. Only contracted rates are protected through the December issue.

COLOR AND BLEED
A. Standard color: colors AAAA/ABP standard magenta, cyan, yellow, black.
B. Bleed: No charge for bleed.

INSERTS FURNISHED BY ADVERTISER
A. Standard Business Reply Post Card: one times the earned black and white rate. 

B. 2-page insert: two times the earned black and white rate.
C. 4-page insert: four times the earned black and white rate.
D. Others: contact publisher.

AGENCY COMMISSION
A. 15% to recognized agencies.

B. Disallowed on all insertions in arrears 60 days or more after invoice date.
C. No prompt pay discount allowed.

PAYMENT
A. Publisher reserves right to require payment with order from advertisers

and/or agencies whose accounts are in arrears or who have not established
credit with Publisher.

B. Billing directed to the advertising agency at the net rate is approved on
condition that the advertiser is responsible for the payment if the agency
does not remit within 60 days.

C. Payments received 30 days after due date are subject to possible loss of
ad agency discount.

D. Advertising agencies are responsible for payment of all advertising ordered
on behalf of their clients, but the Publisher reserves the right to hold the
agency and the advertiser jointly and severally liable for all such payments.

MAKE GOODS
A. The Publisher must be notified of any error with an advertisement within

thirty days of publication.
B. AARC Times and Daedalus Enterprises are not responsible for incorrect copy

or incorrect materials submitted by the advertiser or for typographical
errors that do not lessen the effectiveness of the advertisement. 

C. Make goods of an ad published with an error, as determined by the
Publisher, will be inserted in the next available issue of AARC Times.

D. Payment of the original order is due upon publication of the make good. 

MATERIAL REQUIREMENTS – DIGITAL
A. AARC Times is printed using digital technology. Materials must conform

to digital requirements and specifications, published online at
www.aarc.org and click on Media Kit. 

B. AARC Times and Daedalus Enterprises are not responsible for printing
errors resulting from an advertisement submitted in a format that does
meet requirements and specifications.

CONTRACT AND COPY REGULATIONS
A. All contracts subject to approval of publisher.

B. The Publisher will not be bound by any conditions, printed or otherwise,
appearing on any order blank, insertion order or contract when they
conflict with the terms and conditions of this rate card or any
amendment of it. 

C. All contracts, copy, and art are subject to the terms and conditions of
Daedalus Contract and Copy Regulations. These terms and conditions 
are available at www.aarc.org and click on Media Kit. 

ADDRESSES
A. ADVERTISING SALES REPRESENTATIVE: Tim Goldsbury, RRT, Director of

Sales, Alhambra Plaza, 725 North Highway A1A, Suite C-106, Jupiter,
Florida 33477; Email: goldsbury@aarc.org. Telephone (561) 745-6793;
Fax: (561) 745-6795.

B. MATERIALS: Beth Binkley, RESPIRATORY CARE, Month of Issue, 9425 N.
MacArthur Blvd. Ste. 100, Irving, TX 75063; Email: binkley@aarc.org.

C. INSERTS: Cenveo, RESPIRATORY CARE Month of Issue, 2901 Byrdhill Rd,
Richmond, VA 23228.

ASK ABOUT 
AD INCENTIVES

PACKAGES

RATE CARD #46 EFFECTIVE
WITH JANUARY 2010 ISSUE

FREQUENCY: MONTHLY, 
PUBLISHED SINCE 1956

DAEDALUS ENTERPRISES, INC. 
PUBLISHERS FOR THE AMERICAN ASSOCIATION FOR RESPIRATORY CARE
9425 N. MacArthur Blvd, Ste. 100, Irving, TX 75063

(972) 243-2272 • Fax (972) 484-2720 • www.aarc.org

FOR COMPLETE ADVERTISING INFORMATION CONTACT:
Tim Goldsbury at goldsbury@aarc.org or
Anna Blydenstein at anna@aarc.org

(561) 745-6793 •  Fax (561) 745-6795

725 North Highway A1A  •  Suite C-106  •  Jupiter, FL 33477

Audited By:
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2010 RESPIRATORY CARE ADVERTISING RATES

Publisher will make
every attempt to honor

unpaid position
requests, but CANNOT
guarantee placement.


